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adlables impacting MSME petfor

o “:___a 10 _E_:,._c. _:.__m:uzﬂﬂs”"..w_f_:_::_:nc. survival, and development make them ver
:____,ﬁ.,_ﬂ_.,:m:_ of funding for the ,_Mﬂh_ﬂ_ and throughout the world, The value chain, market, anJ
o . i : pment of ¢reative and i ' o

i Jes impactin it verlor ' and entrepreneurial ideas are the main
.;..,.:..r_o”. _,fz_:,, w:_.m_.‘._u_..”._“:w.r.ﬁ_..E_:“.:.Eu. According to PwC's Emﬁ:n__, from 2020, there are
&.__._,.,_»““»__w.::_m:._:m __.__.."_zn.:_r_. __.:ﬂ_ﬂﬁ._c_c_: opportunities for consumers and the market, and
.__::__, V_._,,..c::_ o wc_.ﬂ,c_._m_,. olit s.__ .:_:_ behavioural aspects of people are among the others
factors @ v _ _ nance o' SMEs in reaching their potentials (Terkula & Adud
2017) Iherefore, these elements have the abilj | : ula & .
2 hayiour encouraging them (o be creat I :m to manipulate and influence MSME operators
pehaviour, encourt > ereative and adventurous when comi it naw (408
1nd taking on riskier ventures. us when coming up with new i

According 10 the Schumpeterian Innovation Theory, entrepreneurs who encounter certain
_sw:mm::m circumstances could have unfavorable perceptions while starting a new company.,
creating a _:mé n_.on:_ﬁ..c_. looking for new market opportunities. ‘_.EW could deter people from
making riskier, aggressive ventures, creating fresh innovation, investing in creative ideas, and
exploring new chances (Inegbedion, 2022). The growth and productivity of MSME
performance globally, and specifically in Nigeria, are impacted concurrently.

As stated by Bird etal., (2022): "As solo entrepreneurs or as part of a team of entrepreneurs in
the start-up or carly stages of organisation creation, usually the first six to seven years,” the
notion of entrepreneurial behaviour focuses on the specific, theoretical acts of people. It takes
the form of a distinct unit of distinct actions that viewers may see. The external economic and
social players that shape a firm's decisions on direction, course of action, and ultimately
performance s known as the institutional framework. Business performance is concerned with
the expansion and survival of the company as well as ultimately achieving the owners’ objective

(Khalid et al., 2023).

It is noteworthy to say that several studies have examined the conduct of persons who start
their own businesses due to the peculiarities seen in these individuals. It is well recognized that
entrepreneurs have certain traits that set them apart from other individuals. These traits include
the capacity for taking calculated risks, a penchant for innovation, and a propensity to seize
commercial chances ahead of rivals. What is known as entrepreneurial conduct is the result of
combining two or more of these traits. The capacity to see business opportunities and ideas,
work on them, and find the material and financial resources needed to make them a reality are

all components of entrepreneurial behaviour (Akande et al.. 2021).

o important to the growth of the economy and creation of jobs.

holders in Nigeria, and particularly in the southwest, are very

worried about their survival. Martin and Namusonge (2022) estimated that small and medium-

sized businesses (SMEs) account for around 99.7% of all businesses worldwide. 53 percent of
the private workforce in Nigeria is engaged by small g_mw:nmmnw”.ézn: also generate 31 percent
of the GDP of the private sector and 47 percent of sales (Oyedijo, 2012). Numerous academic
works have connected the success of small businesses to the existence of entrepreneurial traits
or behaviours that many entreprencurs display. Taking risks and uﬁ:.m innovative are
prominent traits of this conduct. _wmm.ﬁz.n: has shown that company owners with these attributes
would be able to operate lucrative and successful enterprises (Shamsu & Fakhrul, 2023).

Because small businesses ar¢ s
the government and other stake

Small and Medium Enterprises Development Agency of Nigeria Amﬁmo.}iv (2013) further
explains that SMEs ﬁn%o%% very poor and even below expectations m_am_.v_ a.cn to m:m
problem associated with attitudes and habits of entrepreneurs, who are not proactive in making

111
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A entrepreneurial opportunity: and thye
of &

; ¢, m:_....;,:_.Tc:crf_::rr:m for creative solutions 1o
,.77.:.,._., or _.F.r/_./.
M
" :u._:.e:e._lz_ Risk-taking Behavioyy
—_g.._t ability of the entreprencur to e
- f » - . & 5
asfier, ot share the Hisk™ is the de
(ransiet

Gy and desire ot a company to
r.:fnrz.r B 3

cognise risk at its onset and to identily ways to reduce,
nition of riskstaking (Ogunsiji & Ladany, 2010). :w...
SCEK strategic and well-planned business possibilities in
(he marketplace, even .,,.__.m: the results of these chances are unknown, have also been defined
s risk-taking :.:_s_,r_:.? Dess, 2001). The author further emphasized that entrepreneurs :_r_..
measured risks by making sure the chances are in their fayor by implementing tactics like
» and business partners to share and absorb _._F..._.
nits centrality in entreprencurial activity, risk-taking's
rated (Akpabli et al,, 2023).

__M_,w:m:m ?:.ﬂ._ﬁ_,m_%m 5‘_:__ 2.52.2_? investors
inherent business and financial risk. Give
significance in EO may also be demonst
Risk-taking has been shown to positively impact SMEs long-term survival (Neneh, 2021).
gimilarly, Just et al. (2014) discovered a high positive correlation between taking risks and
arowth profitability and form performance. On the other hand, risk-taking has been shown to
have a strong negative correlation with sales growth (Glirbliz & Aykol, 2009). Furthermore,
Zhou and de Wit (2009) found no evidence of a connection between employment growth and
taking risks. Hughes and Morgan (2007) clarified, however, that businesses that exhibit risk
aversion perform worse because they are unwilling to recognise and seize market possibilities.
The term "risk-taking propensity" describes a person's inclination to either accept or avoid
taking risks in dangerous situations (Fatai et al., 2018). In the past, taking risks has been
associated with entrepreneurship, and entrepreneurs are often depicted as having a greater
propensity for taking risks than other people (Littunen, 2000). The definition of
entrepreneurship, which emphasizes an entrepreneur's willingness to take calculated business
risks, demonstrates the long-standing association between risk-taking and entreprencurship
(Leko et al., 2006). Risk-taking skills have been associated with entrepreneurs, and this is what
sets them apart from other people. According to Kreiser (2011), a firm's risk-taking orientation
reveals how much uncertainty it can tolerate. However, Naldi et al., (2007) noted that a
company cannot advance if its risk tolerance is too low.

Entrepreneurial Innovation

Rauch et al., (2009) depict innovativeness as the organisation’s capability to connect in new

ideas or to initiate and generate processes that may result in new products. Covin and Miles

(2009) opined that devoid of innovation, entrepreneurship cannot subsist and that

innovativeness is a critical component of entrepreneurship continued existence strategies. In

lieu of this, in his inquiry, Coulthard (2007) deduced that innovativeness is not the most
important constituent for entrepreneurship survival, Landstrom et al., (2015) assert that
creativity is the underpinning of innovativeness, which leads to development of products,
services, processes, markets, and technology. Innovativeness tends to shore up novelty in the
tonception of new products and services. By mounting assurance to innovate products and
Processes, business can perk up their operations in the market and advance their profitability.
Innovative firms by and large have a wider podium of skills and knowledge which gives them
fccompense over their rivals.

Covin angd Miller (2014) conceptualised two models on innovation related to a firm’s objective
ad the class of organization; the conventional and the entrepreneurial models. In the
‘Onservative or conventional model, a company uses its ground-breaking practice as a way of
Protection apd reprisal against its rivals, This is designed in an endeavor to sustain or recover
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information and B.ux,_:m connections between disparate pieces of due zfier delermnity
whether oF not new information offers an opportunity (Kirzner, 1979).

gmall and Zn&.ca.mvh.._ Businesses .
e Bt w:xnammn_. (SMEs) play 2 mazjor sole in every naion’s soomomi
developmers Sl s d Bm.aa_:iwha business owners are the engines of the soonumy} ,w:n_
ey a significantrole in social and economic growth. The SMIE sectoris widely sk 10z
3 a significant contributor 10 rising economies on a worldwide scale. Small and mediam-s2e=
pusinesses, or SMEs, are the foundation of any country, deseloped or developing q,.:.__w...ﬁ
especially crucial for emerging nations whose economies continue 1o Sruggis WED
unemployment and poverty, Nair (2022) asserts that small enterprises are 2 produstive msans
of reducing poverty. In the majority of emerging economies, it improves jub chanses.
numerous studies have discovered that the mzjority of small-sczle eTerprises aAre responLiDie
for creating both job and self-employment options.

small businesses have a critical role in promoting socizl justice, rursl sgonomic zth T
economic growth, and poverty reduction. Modest and medium-sized businesses rg OnEs That
operate on a modest scale and employ a minimum number of pgople. Numerous studies have
discovered that small businesses contribute significantly to the nation’s GDP (gross dumesiic
product) and that small and medium-sized businesses have rzised the GD? sme. The
contribution of small enterprises to the nation's growth is significant. In 2n expanding econom}.
it also offers job chances for the jobless (Islam et 2l., 2021).

Review of Theory

Schumpeterian Innovation Theory

According to Professor Joseph Schumpeter's thesis. innovation is 2 distingt roje of the
entrepreneur, According to the Schumpeterian idea (Hisrich 1 zl.. 2013). the entrepreneur &
the main force behind economic progress and is responsible for introducing new 1echnologies
Some have referred to Joseph Schumpeter as the founder of both (irregular) growth theories
and entreprencurship. Entrepreneurs are strong parlicipants in todzy’s imemationsl




¢ ZARIA, VOLUME 2, ISSUE

NJRFE JOURNAL, ICERFE A8 202,

£
" r#
lectively set the rules of the game in the maig i 3
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since they control the majority of the y
. . . N
s seem t0o mark a watersheq ; \
Schumpeter's entrepreneurial endeavors seem "

L] o ﬂ %
Schumpeter's theory of n::.r.ﬁ.wm:nc;zv > higy,
. fitably. which is essentially , Star:. S0 be ¥
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elo . which predicted a new ag s &5 \ b, on
WM,_,O:MHMW: for :m,m:naﬁ, This sugeests that the free enterp ystem is o
3 V. a5

ial heights with innovatiye nooa.. dypg '8,
adventurous, always reaching new commercia = g

entrepreneurship (Schumpeter, 1930).

A

A ds an
mas d
(Ghannajeh et al., 2015; Afzali& Ahmed, 2016). The source of inngy ation apq 9@#?&,

‘ &,
engine is entrepreneurship.

L "
"

The role of the innovator-be. innovator. developer. WHQ_MMMMM.MM_MHH__Mﬁn iha 3825

technological advancements, as well as the person ,Mm.wm . wm_:cm_mo_aﬂoa:onm ﬁmms,_?. ¥
highlighted by Schumpeter (Samuelson. 1980). Accor le it Is 1o engage 1 S the i N
in the context of business is an entrepreneur whose e | gage in m::.mw_.msmaww.
which is the source of all company innov mmanm m._a adv qumz._m:za as well as the Primap, e,
of economic progress. Entreprencurship, Emnsco.:. U:m_:nﬂmm.._. _ﬂ: Mn.w:o_zn @o,_n_own._snwm
therefore the steps in the process of economic development. “Innovate or perish" ; %

: 8 the ,
% . ﬂ-_.m "
of Schumpeter as profit is the incentive for entrepreneurship. )

Materials and Methods

In order to evaluate the relationship between entreprencurial behaviour and the SUrvivy
small and medium-sized businesses in Kwara State, this stud Y US€s a quantitatjye Sﬁso%_.mw
A self-administered questionnaire was used as vm:.o_. the survey approach to fing OUt Why m_
target beneficiaries thought about the relationship between entrepreneuria| cmrmeas ¢
small- and medium-sized business survival in Kwara State. The survey includeq 650 liceng,:
small and medium-sized enterprises in the city of llorin. Using the Taro Yamane sample s,
determination formula, 250 SMEs made up the study's sample. Add

itionally, » stratifie;
random sample approach was utilized. and SPSS was the analysis tool of choice,

g

Results and Discussion

Table 1: Correlation Statistics for Linear Rela

tionship between Varia bles
Variable SMEs Innovativeness Creativity  Business Risk
Performance Alertness
SMEs '
Performance |
Innovativeness A487** I .
Creativity 383== 463** 1
Business Alertness A426%* 350%= 345%+ 1
Risk Taking 4287% 27455 45 %= 413%+ L
**Correlation is significant at the 0.01 leve

| (2-tailed),
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s 11 Multeatlinearity \
..w.....,_.m.q Y Analysis Vosq foy Independent Viriahles
arinbies
\atin — Tolernnee VIF p—
Iniovativeness 0,708 IR
Creativity 094 1 062
Vs INess Alertness 0.640 | :“
My Pl

Rish Laking 0,621 | 608 —

\ Model Summary®
4

__.s—__... — .
—_ — ,._,.,.:._.._2_ RSl Ervor of the Durbin Watson
vodel_R R Square ___Square Estimate
L_._.\l\l\l.l.ml.:._. Nwﬁ G688 870 1612
Yradletore: [Fane - o]
d—— a, Predictors: (Constant),Risk Faking, creativity, business alertness, innovativeness

b. Dependent Variable: SMEs Performance

Soureesd Researcher's Sumrvey, 2024

HANOVA?

Iable
_— Sum ol Squares If : : T
\odel Squares  dl Mean Square Sig,
;Ei,:z 9,186 ' "
! 25,073 1279.001 000"

Residual 9,714 9% o}

Totl (9.652 101
—

T Dependent Variable: SMEs Performance
b. Predictors: (Constant), Risk Taking, creativity, business alertness, innovativeness
ourcest Researcher’s Survey, 2024

The impact of the independent factors on the dependent variable was evaluated in the study.
The study's results are shown in Table §, where the multiple regression models’ coefficient of
determination (R2) is around 0,721, This indicates that innovativeness, originality, business
alertness, and risk-taking together account for 72.1% of the variation in the performance of
SMEs. The model was it or none of the parameters were equal to zero, as shown by the
ANOVA (I test) results, which corroborate the findings and yield a significance-adjusted R
square (I = 32.186, p<0.05). Furthermore, the Durbin Watson test resulted in a value of 1.612,
which is less than two, suggesting low autocorrelation and no impact on the study's outcome.
The variance inflation factor was interpreted using the rule of thumb, which is a general
guideline that isn't meant to be perfectly precise or dependable in all circumstance.

Test of Hypotheses

.

Table§: Multiple Regression Model

Variable Coeffi  Std. Ervor  Beta t-Statistics Sig. Tolerance VIF
cient

(Constant) 2,196 578 3.797%* 215

Innovativeness 3406 099 330 3.500%* 001 0.708 1.413

Creativity 265 091 282 2.913%* 004 0.941 1.062

Alertness 204 020,297 2,031+ 045 0.640 1.562 1.562

Risk Taking 293 083,208 2,888%* 038 0.623 1.605 1.605

a. Dependent Variable: Performance of SMEs ;

According to the first hypothesis (HO!1), innovativeness has no discernible impact on the
performance of SMEs. Nonetheless, the results of the study indicated that innovativeness had
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