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Abstract
e chapter attempts a conceptual analysis of participatory culture, user
generated content and the networked audience. The media landscape
i a continuous state of flux, driven by technological changes. The
smergence Of digital, converged communication technologies, which
has brought together the once-distinct media forms, has opened up the
nedia space. Digital convergence is blurring the lines between media
producers and recipients - the audience. The culture of participation has
permeated every aspect of human living including the media, which is
an integral part of our lives The traditional journalistic practices of news
story ideation, gathering, processing and reporting has been disrupted
by the involvement of lay persons empowered by technology, the sense of
tnnectedness and engagement on the part of the once-passive audience

hat use to consumer content. Audience participation in the journalistic

195

N



196 MEDIA ¢ SOCTET'Y
{ / A N /\l(.’
diium, pg
process of content « reation (l("\(‘l\(lﬁ on the fact th

al (|igi“||

~ ST . N % Y . . s . I :
the creation of multimedia contents by lndlvull,ak ang m(li;,(
oA i)
casc of dissemination. alg, 3 iy
'(’
. - . . |”'”
KEY WORDS: Participatory culture, digital Converge
‘I]LC
. us
content and audience. e

r
gen(‘rn

Introduction

“Evidently, journalism would be different today
Withg,,
t

technologies™-Primo and Zago (2015, p.39). dig,

T'he media landscape in the 21% centuryisina continuoyg State of
Of¢

hangE

Cemen; Th

Ogies, .

media space. This advancement in contemporary society has g Pt
0

At the core of this transformation is technological advan
emergence of digital, converged communication techno]

has brought together the once-distinct media forms, hag o

. . - » b4 mad
available a plethora of digital, interactive and accessible informatig |
N ang

members of ),
public targeted by mass media messages, who were once referred to asthe

communication technology (ICTs) tools. Consequently,

audience in Jay Rosen’s view, and were at the receiving end of one-yy
mass media messages, have been empowered to become active conter

providers.

The age-long journalistic practices based on established norms ax
routines are not free from the seeming disruptive tendencies!
technology. The prevalence of members of the public participatis’

- ot . e s : stor!
journalistic endeavours has challenged journalistic prerogatives of

ind[ll“:
Jist

idea generation, gathering, analyzing, interpreting and disse

) . ) . .’ , '()uI'lT‘1
information to the mass audience or receivers. Traditionally, )
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Nel 1)
PIAE
j | as (he first gatekeeper in journalism practice as in maos
\‘ LA D
‘ll ) )
o o l‘h“““‘”\ present on the field or at events They therefor
“‘\ ¢ N "
P (!l ortunity to report both the event and the atmaosphere of the
'“\ O
i l
nl ) . .
‘ Jough media are ubiquitous, permeating the nooks ane
Meh ' . . StAT Q@
Jowe  the society thlnugh newspaper and magazine circulations
)
1N ¢ : a1 ) 1 ‘Nnalicte |
k i ves and the internet, journalists are not omnipresent beings
‘ N < N
‘ ‘”‘\\t . . e - . . 1
o constraints with its attendant reduction in the number of
starl
RIS al, P CATFAC .
Be ‘{ |d reporters, foreign correspondents across the globe and non
4] 1€
cal ~3 N . 1
0 ion (0 NEWS agencies at all levels; restricted access to cover
ChscT}
s c ol i ’ 5
;peciallY crisis and the need to provide ‘stop gaps’ (Brown, 2015

wents ¢

0 44) for 1 .
. and provide professional contents to corroborate the events

ows breaks and other contexts, until the trained journalists

gathe
;oanEI mal
These contributions have been termed severally, with citizen journalism,

nstream media to rely on contents provided by lay persons.

ser generated contents and participatory journalism popularly used in
‘ o)

scademic research.

This chapter, within the theoretical underpinning of technological
jeterminism, discusses the trajectory of participatory culture, user
generated content and the audience in a networked environment. The
dzpter is broken into the following sections: Introduction, conceptual
darifications, the theoretical basis of the study, as well as the relationship
between participatory culture, user generated content and the networked
audience, Finally, the chapter concludes by looking at what trends
Participatory culture portends for the audience who are increasingly
becoming hyper active through their participation in user content

Creation . . )
and their engagement with media products.
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Conceptual clarifications ,
Participatory Culture:  Jenkins defines Particip,,
« ()r
with relatively Tow barviers to artistic exXpression and "|l|,r
. : Clvj
with strong ‘“I‘l“‘” for ¢ l(‘dlll\;’, and Sll;lrlng one’s cr ( “n;,‘
~ €atig, Ok
; . )
with some type of informal mentorship where ‘

Ng
hy what is | Vith ‘

nost experienced is passed along to novices: where Ny,

Mem},

thar contributions matter; where members feel som 5 belj,
‘ o ‘

» e
connection with one another” (2007, 24). Participat,, Bree o
r

) . - : . Cuyj
democratisation of the communication process Where - tufe
ery()n .
€lgt,
] ] B ut eVerYQDQ h
believe that they are free to contribute contents whene

Ver they .
to and that contents contributed will be held valuabe The C/ 1&“
° Utul-,

participation has permeated every aspect of human living inc

contribute and has a sense of value. As Jenkins obseryeg

culture.itis not mandatory for everyone to contribute b

hld'lnc
media, which is an integral part of our lives. '

Participatory culture is in response to the proliferation of ney g
technologies which has birthed the possibility of consumers to r:
interpret, appropriate, and re-distribute media content in powerfu
ways (Jenkins, et al., 2007). The explosion in digital technologi:
access to the information superhighway via the Internet, a cont:
medium  that enables witnesses to package and distribute o

. ) ) ) : ather!
minute testimonies themselves as information purveyors. R

o - . .. - . . Alists to CO%
the traditional model of inviting professional journalist

. M
le of being™
at the ™

ong'

unfolding event, ordinary citizens are assuming the ro

o . . N M A Ql o is
all by themselves as citizen witnesses. Citizen witnessing

e The
. . ~ PR aries.
the debates on the blu rring lines of journalistic bound:
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on the incursion of the journalistic field by new entrants is
pates \
Jeb  on pushing the boundaries of professional journalism.
at\t

atory munmhsm is an all-encompassing, multifaceted term that

ased \ynonymmlhly with terms such as grassroots journalism,

bee o
\n‘_ 1"1t€d

115“] :‘ Y = -1 .
od ,Oumallsm. Participation is a continuum ranging from users

as =
h content, interactive jour nalism, collaborative journalism

nmcﬂts on news stories to audience members constructing news
“01

uabol'atively with mainstream media (Helmueller & Li, 2014),
0

However: rather than being synonymous with the aforementioned
terms Vobic and Dahglen (2013) posit that participatory journalism
has emerged as 2 general rubric to refer to all forms of non-professional

sctivities 111
and collective action as against individualistic action. They identified

iournalism provision that capture the ideas of collaborative

«ven forms of overlapping manifestations of participatory journalism
fom extant literature based on the extent of participation in the
journalistic practices: These forms of participation differ based on the
degree of audience engagement or involvement in journalistic activities

and also their relationship with mainstream media.

+ Citizen-assisted journalism; this is where members of the public
or citizens contribute contents to established or mainstream news
organizations, who may also solicit for such contents from them.
This may take the form of eyewitness media such as visual images or
reports. For example, CNN's iReport, BBC’s UGC Hub and Channels
Television’s eyewitness app. In citizen- assisted journalism, non-
PrOfessionals contribute to the news-gathering process by sending
In pictures, videos and audios they had taken with their digital

devi .
ces to traditional media outlets.
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Community o1 grassroots journalism:

local journalisme 1t s the 'we mediy non |,
Fof

: e (‘\;"
mitiatives nlu‘l‘\“”‘il online. I'hese Ul\'in(‘

the hyvper local level have emerged ag open . Per,
mitiatives that might take a central role
communities by identitying the problemg of thes, 4
. >C Com !
well as proposing suggestions on how to resolve
\dvocacy journalism; this is a form Ofparticipatory :

is pursued by interest groups so as to pPromote partjc !
) ’ dr ¢y

Use

Activist journalism; this form of journalism ig undertay
€n a5y

¢

news arm of political organisations or socia] Movements

Tuggljy
: . a
tor societal change. '

Alternative journalism; this form of journalism Portrays ¢,
1€

activities of full-blown news organisations that haye a stron
anchoring in professional norms, but which position themselve;
differently in relation to prevailing political hegemonies (e
Indymedia). As such, alternative journalism poses challeng:
to, and recontextualises, dominant representational practice ¢

mainstream news,

. . ) L . { flud
Citizen journalism; this is the most popular, diverse an¢

. . g . . voices !
manifestation of individual (micro-) bloggers and other

inior
: . and op!
the social media space who offer news, commentary ¢

fitnes
. . . . . p lth and
on varied topics ranging from traffic reports to hea

tips to hobby suggestions.
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1 " vy ¢y Inrorma om Vrora . e meenmn
b Jpydd disse minat
ing
SU logs awnd othet online platforms
S . ‘
sin &
\ ' 1 5 'n: re 3% 1) | ¢
”\l\ 1§ 0 form ol 1o mnalier \ i A
yahsm
n‘””
™ the intermet I'hese include mainstream news sites
" \1a
e
™ nel onh media organisations for exampl vahara
||ﬂ\‘|
i .
‘ S premium Fimes with no affiliation to any offline news
Ta D
LA b
! v Also 3 X v si1tes as
‘ Jrganisations Fhey also include index and category sites a
Jia O
acd
. s 'Q
[ e meta and comment S

Wit

and participatory culture: An overview
i

Sot exist 1N isolation, but rather, as Jenkins, Purushotma

wed

[ J \‘L‘\

weigel and Clinton (2007) statedm it operates ina given cultural

"
'ﬂ:\\)|t«

itutional contexts which determines their usage and the reasons
‘:;1»;:? use. Participatory culture has permeated the media landscape.
0w commonplace in both traditional news sites and online media,
. participatory opportunities offered by online platforms such as social
snworking sites and blogs facilitate user content generation. Within the
- ewofprofessional journalism, legacy mediaorganisations allowsome
+ of perticipation through the inclusion of user generated contents
srofessional media products as a way of engaging their audience,
et with reluctance. Knaudt, Siebe, Graham and Harbers (2016)
“pans Canter's (2013) position that though legacy media recognise
“ieed 1o adopt new, participatory forms of online journalism, thetr
Hanceto leave the traditional top- down practice behind is borne out

vzkd”’“hre' i . .
atening the authority conferred on them as source ol ¢ edible

S
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For insl e
; 'ty For instance
mtormation about the society. T Nce, l”'”“‘»ll(.,

W . Rl
wopt various strategies when they allow ording, o
m the newsroom prachices, such as 5”1’"'( ||ll;{ g

fapR erilicati OO TA ) dla
to thein routine }‘ldl“‘“‘ ol \(l”l((\ll()ll, S¢ gre gé”ll] | (,|1

) df

trom professional contents and dlﬁ(i‘”““g ‘h(‘“l&(‘lv(\x f

ro
attributable to lay persons.

Social media perspective and participatory cul
Urq

» S the

2017) ,

technological development in the history of maj..

at g
lIld has had )
significant impact on connectivity and communication as g “

Uhe rise of social media platforms is transformatiVe

W()rl d

us has been affected by social media, Burps ( Vers

df
- . °Cialn;n
Social media has permeated every aspect of hupgy, existenceat_
use widespread (Umeaku &Shaiby, 2019). Social Mediy '
communities where people interact, create and sh
participatory manner. Social medigs ubiquity

features, on- demand access and its capacity

are. contepy;
is due to i Intery;

to allow yger genery:
contents. Participatory culture in contemporary society is demopg
through social media platforms. The
has facil

el
popularity of social media platto
itated social interaction as wel] as participation on an unparil

tk

scale.

Social media are Internet-based platforms that enable users o
profiles for sharing user-generated digital content in various torms:‘
45 text, photos, graphics, or videos within a networked com mn}\:
users who are able to respond to the content (Burns, 2017);A;“L\\
and passivity also plays out on social media platforms, as Khir®

. ing dffzri"
) ) . yaryllly
observes that cngagement with the social media are of
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T
. 14 ‘mll‘\'”.’: COMN nhing mnd ul\nmp aontent el ol prochucer
1
n ¥ “H\nl(‘lﬂ creation
s |
‘]_\“‘.’"‘
: Audience
"
nf‘
e lh\‘ ond LUSCES of mass communication Pl"HIlI( ve who
" ¢
ol )
" AQRA0CS X _ .
l}“‘m of messages ol iformation from a communication

lQunl (2010) views audience as a collective term for the
 of mass communication. In simple words, a sequential linear
b'thC process of mass communication (source-channel-message
. (ttuts) as postulated by early communication scholars like
schramm. AS the media landscape evolved, this element in the
b _unication also evolved. Media audiences were once conceived as

AAAAA

..,pme. Jttentive yet passive recipients of media messages and Bello
1020) refers t0 @S that of mobility, individualism and diversity of media
sage. The sudience metamorphosed with the dawn of the era of new
qediz. McQuail (2010) asserts that the rise of new media brought
Jout entirely new forms of behaviours revolving around interactivity

d searching, as against previous behaviours of watching or listening

. media contents, thereby blurring the lines of distinction between the

iroducers and audiences.

lith the changing media landscape driven albeit not entirely, by the
mergence of new, participatory and interactive digital technologies, the
«live media audience have been transformed into what Bruns (2000)
Iters to g ‘produsers’ participating in ‘produsage’ (p. 2). In this media

tvirq
nment, audience members rather than being at the receiving ¢ nd of
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Moep. g
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allaborative manner. That 1S, the Neyw '
v IR ‘ '”(‘ “'I‘
) O he l\()'l] recini (||'l
yembers ipiey o
salves H'l{" nee N l I .||l(| |I!,||.

) ) 1. y N "(' 0y
i (Napoli 008). Media 'lll(||(‘l|uu‘ ar "r,r'.

STERRAL .]|ll

(I
5 v 1 .y $a s ||(.
g with media, re-defining tradition,| - W
? . v\\

cnea

e active media audience are now actiye
| ¢ AL )

lf\”(

‘\l'“ s \'{'I‘{ “)l I\ ‘y)’”lll

\ccording ‘o Bruns (2006) while cxplainingthenoti(,n of
Ll ul o m

L« engaging in produsage, “these Produsers
O« < \ 0 ¢

Al form of content productlon, but are inStea g2

as M \‘\hl\\

 tradition

mw,],m

Srodusage — the collaborative and continuous building .
Wi Lo ? e n

content in pursuit of further improvemep» 3 e:enc
o 0‘,\'5,
dthe
.. . o Producc‘
Porlezza (2019) suggests that participatory inequalities exig With
’ :

pro-active and creative users. Skepticism and resistance to open ;.

of existing
‘hough interactive digital technologies, Web 2.0. has Opene

Jlosed journalistic landscape, not all media consumers are

i
f

iournalistic processes by legacy media inhibits the culture of Participy,
within the professional journalism sphere. This view was shareg .,
by Bird (2011), that the majority of the audience are not yet produ

either by choice or as a result of access to time and resources.

User generated content

: ; ' jCipan!
User generated content (UGC) is a concept associated with participt

- by mev
culture. UGC signifies all forms of media contents created b

r egarded 28 OIK
aly sl

collectxvely, 2

ine pla[rofﬂ’-‘

consumers and are available in public domains. It is
the major features of Web 2.0, UGC may be created

. S o -
consortium, or individually to be freely distributed via ©
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A
\ al sers ,1(‘1\(‘!.\11!\;1 content is not a new phenomenaon and
il he long established accessibility of production technologies
y
¥ ltlh home video cameras, personal computers, typewriters and
1 ding (qmpnunl (Napoli, 2008). The author argues that the
\
I:“ wion 10 users generating their own contents is in their ability
1|

s using the Web.

i\l

ntent!

cation by users is not limited to the digital space but it has
ien

(e

qway into pmfe%lml'll media productions because of the inherent

“ qtions .1 user generated content. Manosevitch and Tenenboim

\whhohts several motivations for UGC from literature; the need

e bldnd loyalty; increase in website traffic that draws advertisers

ponborb tothe site; provision of free contents through free labour.
i the
ents into professional products may improve credibility ratings in

iaditional media organisations, diverting user generated

ceve of the public and as well restore trust in legacy media and their
mtents Citizen journalisms popularity is borne out of the audiences
ienchantment with institutionalised media, whose credibility had been
e decline. In addition, audience engagement with mainstream media
ough participation in content creation results in newsroom budgetary

s,

lchnological determinism

“nology is a driving force of societal change. Proponents ot
“nological determinism see technology as the sole cause of societal
linge, while anti-technological determinism view technology as one of
: ud]fdct()l’bthdtbrmgs about societal change. The journalism profession

ioly
tdang developed side by side technological developments, from

P S SR, ST
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lohann Gutenberg s invention of the pnnlmp Preg. W,
”ll|“ |
| (

socedbility of sending iformation Without wiye. '

the 19™ contury to the birth of digital 1OUrnalie

i<l A too! O aceessory ““.

Relationship of participatory culture, Netwo,

ke
and user generated content q

Ao,
q‘%r.
he culture of participation especially within the Circle
1ediais dependent on user generated content. The gy, e ! gy
& pl‘r
)r‘

e,
ticipation depends on the nature of the relationship - b .
S

1 2 networked environment participate in the ReWsroon, ¢,

the various stages of the production processes. NevertheleSS t

‘he mainstream media and their audience. The roles asagnedt
“itizens determines the extent of participation; whether g e¥eiy
providing contents to be used by professional journalists, commey
10 finished products of professional journalists or as co-authorg y, -
additional efforts and journalistic skills to acquire information |,
of interviewing news sources in foreign events (Hellmueller &1 »
Also, participation of the audience depends on the journalisic .
of content creation where participation is allowed. For instance i

who comment post hoc on professional contents participate i

)
as their input does not in any way influence professional produt
v relatio®

This is only creating the notion of being in a participator

with one’s audience.
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S |
A&

| Cn&:i‘g“d media audience generates contents for distribution
l\-‘ . N . . .

Jatforms or collaborating with a legacy media institution in a

ymann
activity and enables them to form collaborative

ﬂ

‘1][1 N Y Aarficin: N -
\ cr. The participatory culture therefore drives audience

Wi

ator
nter

(i ity . |
yand outside mainstream media.

withi!

ure trends

atory culture continues to drive audience engagements with
cforms of media, as digital media allows the creation of multimedia
1S and als
_active audience as media users will find new ways of engaging

.o facilitates ease of distribution across multiple platforms.

2 hvper-

4 media PTO
wenuine participation still persists. The fear of losing out to

W\ﬂ ]g o)

ens encroaching into the journalism profession and thus flooding

ducts, even though mainstrean; medias obduracy in

'jedla landscape continues to narrow down the possibility of opening

~uralistic gates to let in citizen jour nalists who are at the margins of

~essional boundaries.
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