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ABSTRACT

Skills acquisition is seen as the most important instrument of any ﬁmdame ntal change,
particularly with regards to the university curriculum and mentorship. Alas,
unemployment among university graduates has posed a serious threat. Consequently,
prevalence among Nigeria graduates calls for the identification of a measurement to
solve the problem. The study was conducted through an in-depth interview and the
responses were analysed thematically. The thematic analysis showed that students
can create job for the other people by establishing a business where people can work or
by providing opportunities for them to establish their own business. The university
curriculum has been designed to be a form of education that helps people in acquiring
skills and knowledge needed in business startup which will lead to job creation. The
study also concluded that students' intentions are challenged by creativity and
innovation and mentorship by the university curriculum. The study therefore
recommends that the students' entrepreneurial mindset should be enhanced through
career team building; the schools should encourage undergraduates to attend
workshops, and acquire vocational skills. The schools should also encourage the
students on holiday jobs and skills acquisition. Also, creativity and innovation is found
to have positive effect on self employment, hence students should be encouraged to

perform creativity and innovation activities to enhance their willingness to be self
employed.

Keywords: Mentorship, Skills Acquisition, Students' Intention, and University
Curriculum,

Introduction

Several studies have examined the impact of entrepreneurship education and
development courses and its importance to economic growth and developments, The
contribution of Nigerian tertiary institution cannot be over looked as it has also added
value to entreprencurship education by making it a compulsory course of study in the
Nigerian university. Although, virtually all the courses offered by Nigerian university
students have potential for career prospects due to the introduction of
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Entrepreneurship mentorship can be a major determinant of student's consideration
of entrepreneurship as a career. University initiatives and entrepreneurial
mentorship may largely affect the expression of innovativeness and job creation
(Morris, Kuratko, & Cornwall, 2013). These initiatives motivate knowledge sharinz
among students culminating in innovations (Morris, et al, 2013). The growing
incidence of unemployment among professionals such as accountants, engineers and
other graduates from universities and other tertiary institutions has become a topica
issue in government circles and scholars. (Bassey & Atan, 2012). Every year graduate
leave private and public universities to join the army of unemployed graduates wh
graduated in previous years. Entrepreneurship education is a sort of intervento
programme which was introduced into Nigeria's tertiary education sub-sector m“-‘-‘?‘-
to remedy the unemployment challenge and redirect the attention ot o
youths/graduates towards job generation by instilling in them :e\e\:!
entrepreneurial skills through entrepreneurial mentoring/ menh?r_slup pf‘sm‘_‘ 1
will positively grow and develop the economy. Ne\tertheless, a cnhc‘al t-.u‘ :0, :‘S‘;f:;
in the Nigerian context is to examine the role of entreprencurship mento
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' - 2 to 8 the relationship between entreprenayg,y,

researcher intends to evaluate the R i Kwara Kins. 7

mentorship and job ereation among students of tertiary nstitutions in Kywara State

Education is considered as one of the effective tools ;‘,,,v'|||rll“”' ""pﬂﬁltnml'W'M:’;
development, because no nation can allain an #llll?f“‘r"“l’.l” level o (.f":‘t.,‘lummm
beyond the level of her education (Onuma, 2016). Education i vcry‘(‘t.n ral to the
h'a'ining and development of human resources in any nation through unpn,',lnti:m of
suitable skills, knowledge, capacity building, attitude :u.:rl value re-orientatio,
employed in the transformation of individuals, communities :m‘d nations at Jarge
(Badariah, Abdulrahim, & Mariana, 2016). Therefore, education s seen as the most
important instrument of any fundamental change, particularly with regards to the
achievement of economic goals such as entreprencurship development, Jf’b creation
and poverty eradication, especially in the Nigerian context (Mustafa, Michael,
srnesto, Mahon, & Kei, 2016). The National Economic Empowerment and
Development Strategy (NEEDS) (2019), gives credence to the role of (:du_catiun in
the development of self-reliant abilities and entreprencurship skills in {ndividuals,
Therefore, the role of education as regards entrepreneurship development in Nigeria
cannot be over emphasized The study therefore examined the role university

education plays in skills acquisition and students' expression of entrepreneurial
intentions in Nigeria.

Literature Review

Skill acquisition can be defined as the form of training by individuals or group of

individuals that can lead to acquisition of knowledge for self sustenance. Tt involves
the training of people in different fields of trade under a legal agreement between the
trainers and the trainees for certain duration and under certain conditions. Skills
acquisition is the ability to learn or acquire skills. It involves the development of a
new skill, practice of a way of doing things usually gained through training or
experience. The word skill is one of the relative terms with various definitions;
depending on what one feels it is. Mustafa, Michael, Ernesto, Mahon, and Kei,
(2016) defined skill as expertness, practical ability, handiness and tact, and organized
system of actions, proficiency executed and usually displayed in flexible but
systematic sequential pattern. He further viewed skill as manual dexterity through
repetitive performance of an operation. Skill therefore, is an entrenched habit of
doing something, It involves the attainment of performance capability. To acquire or
possess a skill is to demonstrate the habit of acting, thinking and behaving until a
process becomes natural to the individual through practice. Similarly, Cisneros and
Mihai, (2019) is of the view that skill acquisition is the expression of idea and
knowledge through training which is geared towards instilling in individuals, the
spirit of entrepreneurship needed for meaningful development. He stressed that if
individuals are given the opportunity to acquire relevant skills needed for self

sustenance in the economy, it will promote their charisma in any work environment.

He further maintains that skill acquisition increases competition

and cooperation
among people.
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- amentation of curriculum issye.
another major challenge. Also, the non- or poor implementati e

is major limitation.

Creativity and Innovation

Creativity is the generation of novel and appropriate idea and 111‘;10\;‘&1011’ ¥ Soe
implementation of the creative ideas. To prepare students f01.' work as en lz?lzruzeu'ri,
it is relevant to design the curriculum of each level of education to be corclisls ﬁn \Vltd
specific career options. The curriculum should revolve around lea i dlp =
organizing ability, positive thinking, strategic action competency, sound Ju gment
and skills (Cisneros & Mihai, 2019). Innovative students of entreprene.ur s%np Sho‘,ﬂd
have ideas that are unique, novel and relevant. He went further to descrlbeq innovation
as systematic and rational work, well organized and managed for result. Whep youths
are prepared with innovative or managerial compétencies, it assures m.—qepth
knowledge of entrepreneurship that will enable them face the economic realities of
the nation and competes successfully with private sectors that are not formally
trained. These innovative strategies encourage entrepreneurs to distinguish between
what is assumed and what really is and also may enable them strive and measure
success by what their efforts can accomplish.

Entrepreneurial Mentorship

Mentorship is the guidance provided by a mentor, especially an experienced person
in a company or educational institution. Mentorship is a relationship in which a more
experienced or more knowledge person helps to guide a less experienced or less
knowledgeable person. The mentor may be older or younger than the person being
mentored, but he or she must have a certain area of expertise. It is a learning and
development partnership between someone who wants to learn. Faloye and Olatunji,
(2018) defined a mentor as the person that facilitates personal and professional growth
of an individual by sharing the knowledge and insight that have been learned through
the years. Okoro (2014) describes mentoring as a process by which persons of superior
rank, and prestige instruct, counsel, guide and facilitate the intellectual and/ or career
development ofaperson.

Mentoring is a close, developmental relationship between two people in which a
partner willingly avails him/ herself of the full range of superior experience,
knowledge, skills, or status of the other partner in all provinces of human endeavor
(Faloye & Olatunji, 2018). Okoro (2014) opined that mentoring is a set of tailor-made
advice and incentive that a more experienced staff, in an innovative way can offer less
experienced member in a excess way and on a range of competencies. Mentoring is
therefore a process in which mature and experienced entrepreneur share their
wisdom and experience with the younger entrepreneur or youth on a one on one basis.
Mentorship is a method of growing in use for establishing relationship between junior
and senior employees, a method gaining popularity in facilitating both employee and
management development in the organization (Faloye & Olatunji, 2018). Mentoring
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Bobel't.
lﬁ-ace.m-face3 one-to-one mcntoring- 'l:]lt.z vast majority of mentoring is done face to
face and usually e one-to-one .bns.ls.. This allows the mentor to focus 100% on the
challenges and 155}188 Pf the individual mentee. The advantage of face-to-face
indi\'idual mentoring is that the mentor can gather an enormous amount of
infornmtion from both verbal and non-verbal communication. This is very suitable for

Lewentrantinto business.

face group mentoring (Peer mentoring) - This type of mentoring is
more popular in enterprise mentoring and is often delivered as action
Jearning sets. In this format, a small group of between six to eight business owners
come together to discuss their challenges and issues. The group acts as a sounding
board, taking on the role of the peer mentors to help individual members examine
their issues from different perspectives. The advantage of this type of mentoring is
that the group of peers can provide a number of different experiences and view points

to help and supportits members.

Face-to
pecoming

Telephone mentoring- Telephone mentoring is usually part of a blended mentoring
approach, used in tandem with face-to-face mentoring. Itis provided on a one-to-one
basis, so has the advantage of being focused on the mentee's specific issues. This

method is also extremely flexible.

E-mentoring-Like telephone mentoring, e-mentoring is often part of a blended
mentoring approach, but it can also be used on its own. Itis provided on a one-to-one
basis and has the advantage of being able to focus on specific issues. The mentee can
also provide a lot more written information than with other types of mentoring, which
may allow the mentor more time to assimilate the information before deciding on
potential options for a course of action. The above types of mentoring could be
selected by amentee or as amentor could be arranged depending on the need.

Theoretical Review

Human Capital Theory (HCT)

Human capital entrepreneurship theory was postu
its premise primarily on two factors which are; edu

postulates that knowledge acquired from education and experience, i considered a
resource that is diversely dispensed across individuals, which informs the basis for

Jated by Becker (1875) and derives
cation and experience. The theory
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understanding the disparities in identification and exploitation Of_D?IJUTtllnities
Shane & Vankataraman, 2000). Human capital theories encourage iny us“_“”“t on
nation's workforce (people working with public and private sc_ctm.' Drgammtionsi
because expenditure on training and development is a PT'Od“CU"e investment Jik,
investment on physical assets (Onu, 2013). Human capital develo.pmmlt can by
enhanced through quality education which will help in economic growth and
development, Schumpeter (1934) views entrepreneurship as responsive fO_I' creative
destruction. That is education acts as impetus for creating new ideas, improved
techniques, new technologies and new products development. Van-Den-Berg (200])
establishes a correlation between the level of education and new product
development in knowledge-based economies that invested massively in education.

Investment in entrepreneurship education can help in stimulating career prospects
among young graduates and youth in the country.

McLean and Kuo (2014) argues that it is not education that contributes to economic
growth butalso other aspects such as health, transportation, housing and other aspect
of social reproduction. Baker is of the opinion that people are rational and will make
rational decisions. Thus, people make decisions about education solely on the basis of
utility (return on investment), free of society and culture. McLean and Kuo (2014),
also argue that people do not always make rational decisions as Baker assumes.
Decisions to attend specific training or education may not always result in a positive
outcome for the sponsoring organization or individuals (Jones, David, Rebecca, &
Celia, 2017). Another critique of the theory was that education expenses are not
positively correlated between furthering education and employments status and such
expenses may result in a cost burden for the organization or individual, rather than an
investment, if not invested wisely (McLean & Kuo, 2014). Baker's research and
writings have been the most used on human capital theory, yet are rarely challenged

or critiqued.

Empirical Review

Popescu, Bostan, Robu, Maxim and Diaconu (2016) analyze how much
entrepreneurial intentions are influenced by certain psycho-behavioral traits of the
individual (creativity, locus of control, need for achievement and risk taking
propensity) and to evaluate the influence of different types of education on these
intentions, in order to see if the entrepreneurial education significantly influences the
entrepreneurial intentions of Romanian young people. Survey research design was
used. Questionnaire was distributed to 600 students from the undergraduate
(bachelor) and master programs within the large state universities of Romania who
have entrepreneurship courses in the content of their curricula. Six research
hypotheses were tested. Data analysis including Analysis of Variance (ANOVA),
Principal Component Analysis (PCA) and General Linear Models (GLM) were used
for the study. Results of the study indicated that the need for achievement and the
propensity towards taking risks play an important role in determining the
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4 i svaluate businec.
students to use their creativity, possess the ability to recognize and evaluate busines,

opportunity, take initiative, rcsponsibilily, risks and uppmpnatfz actlurfs to succeed.

This paper sought to identify the challenges confrqntmg‘th? success of
Entrepreneurship Education in Nigeria and gather strategies for its improvement,

Simple random sampling techniques was used to select 620 students and
entrepreneurs as the sample of study. A 30- item questionnaire was ked to gather
information. Findings revealed that Entrepreneurship Education challenge include;
recruiting qualified teachers with appropriate knowledge, fund raising for financing
Entrepreneurship Education in schools and for youths, establishment of business,
training and retraining, provision of adequate facilities etc. it was recommended that
adequate funding of entrepreneurship education activities / provision of take-off
grants for students and entrepreneurs, necessary infrastructural facilities/ technology,
among others.

Ajike and Nwakoby (2017) carried out research on the extent to which
entrepreneurship in Nigeria has helped to reduce youth unemployment. The study
revealed that government policies and initiative has affected the “transformation
question”. This is due to the increase of corruption, inadequate and
maladministration. They concludes that entrepreneurship country is an engine for
job creation, innovation and diversity and that Nigeria's entrepreneurs have a long
way to go before they can effectively drive changes in the economy. They recommend
that government should genuinely recognize the essence of entrepreneurship to
economic development by providing the enabling environment for the youth to be
gainful employed for economic development.

Methodology

The study adopted the use of ethnography approach which enabled the study to
combine observations, interview and reflexitivity having worked in a students'
settings for decades. It is this that made study conduct some form of participant
observation research within three selected Institutions in Kwara State, and included
some views from those whose vantage points come from outside the institutions.
Gronroos (2002) identified four categories of observational research: complete
observer role, observer as participant, participant as observer and complete
participant. Gronroos (2002) argue that participant observation is probably the most
classic ethnographic method, which means that it is closest to the role model for
qualitative research. Creswell (2012) explains that participant observation is where
the researcher enters the research setting and actually becomes a part of the work
team. He pointed out that although this method is prone to biases, in studies of longer
duration, the respondents become more relaxed and tend to behave more naturally.

This study is a descriptive study adopting the survey and case study method using the
deductive approach and relying on qualitative method common in business
management research. The qualitative method helps to solicit information on the
perspective and thought of the staff in the areas of skills acquisition and students'
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Th
1 presented the thematic analysis of the study, based on data collected from the
th interviews condflcted with nine students across the selected universities in
gtate. The analysis presents answered the research questions which were
d through in-depth interview. The aim of the thematic analysis was is to
1e and probe the opinion of the students  on entrepreneurship development
m of universities in Kwara State and their goals. Consequently, the
Lalitative in-depth interview was conducted to complement the findings of the
quantjtative study. The O.b!e'ctlve of the study is to examine the extent to which
t?ntrepreneurial skill acquisition has help to enhanced student self-employment
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Kward

The interview responses were analyzed thematically, where each theme answered the
-esearch question, the res ult anchored on the entrepreneurship development
curriculum of universities in Kw.ara State and their goals. The study identified themes
and sub-themes and that described how and ways development of curriculum can
affect student goals . The emerged conceptions are grouped into themes and sub-
themes. Figure 1 visualizes all the main themes and sub-themes from the perceptions

ofthe selected students.
(__m—j
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NEURIAL & s VENTURE

MINOSETS STARTUPS

Figure 1: Thematic Representation of the Study.
Source: Authors' Field Survey (2020)

Theme: Entrepreneurial skill acquisition and student self-employment tendency

According to Oluseye (2017), self-employment is the act of generating one's income
directly from customers, clients or other organizations as opposed to being an
employee of a business or person. When one is self-employed, it means one s carrying
on one's own business rather than working for an employer. This implit{S that self-
employment is a situation in which an individual works for him/ hersel iﬂSte"‘fi of
working for an emplover that pays salary or wages. Self-employment brings
independence thereby giving room to implement creative ideas. The responses from
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Concluston and Recommendations

The following conclugions were drawn from the findings of this study that bas
Implications on strategy development for entraprencurship development curricium
of universitios in Kwara State and students' intention. The thematic analysis shrd
that studonts can create job for the other people by establishing, 4 business where
people can work or by providing opportunities for thetn o establish their oon
bushness, The university curriculiim his been destgned to be a fori of education it
helps people in acquiring skills and knowledge neaded in business startug which will
lead to Job creation. The study also concluded that students intention i challenged
by creativity und innovation and mentorship by the university currieulum. T view of
he above findings and based on the study objective, thes following recommendations
ure madle;
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